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SAFER TOURISM FOUNDATION
Trustees Report to Safer Tourism Foundation

Objectives and Activities

The Safer Tourism Foundation was registered as a new charity in August 2016. The charity aims to reduce the number

of preventable deaths, injuries and illnesses occurring to British tourists travelling abroad. It was established after the
deaths of two children, Bobby and Christi Shepherd, who died from carbon monoxide poisoning whilst on holiday in Corfu

in 2006. Bobby and Christi's mother, Sharon Wood, worked with Thomas Cook to develop the Safer Tourism Foundation

as a positive legacy from this tragedy. Thomas Cook provided the initial funding for the charity.

The Safer Tourism Foundation aims to influence the practices of a range of organisations within and related to the travel
industry to help reduce the risks to tourists. This is done by working directly with travel companies to understand the risks
faced by their customers and the procedures in place to mitigate those risks, by encouraging greater collaboration within

the industry and with experts outside it, and by building the evidence base of incidents and accidents occurring to tourists
in order to identify and priorities areas for action.

The charity also aims to raise awareness amongst the travelling public of the risks they may face when abroad and how
better to manage those risks to keep themselves and their families safe and well, Evidence gathered from travel

companies and others suggests that personal decision making, and behaviour plays an important role in many accidents
occurring abroad and so the Safer Tourism Foundation aims to raise awareness of this and nudge behaviour using
practical, no nonsense advice aimed at a wide range of travellers and holiday types I activities.

This year the Safer Tourism Foundation ran its first major consumer campaigns, based on the evidence collected about
the key risks facing people on holiday and in response to several high-profile fatalities during the summer.

Performance and Achievements

This report covers the second full year of operating for the charity.

The Foundation's achievements for the year are described against its five strategic aims as agreed in February 2017.

1. Building an evidence base, with travellers and over time, in order to understand the root causes of preventable
injuries, illnesses and deaths, including carbon monoxide poisoning, and sharing this information widely

During the year we added two additional brands (holiday companies) to the list of those agreeing to share anonymised
customer incident data, bringing the total number of UK customer leisure journeys represented to around 15 Million. This
exceeded our target for the year (which we had set at around 12 Million).

We also began to build positive relationships with a range of insurance providers and associations, including the
Association of British Insurers, the Travel Insurance Claims Committee and a number of individual insurance providers.
The insurance industry is an important source of incident data for UK travellers going on holiday and understanding the
biggest risks from that perspective enriches our overall evidence base as well as adds to the channels through which we
can speak to travellers.

We continued to explore the possibility of working with Exeter University to analyse the incident data but agreed to collect
the newest data (2018) before progressing this idea.

2. Influencing the work of companies, public sector bodies and states in order to efl'ect practical changes which

improve the health and safety of tourists, including through:
~ Regulatory frameworks
~ Physical assets
~ Contracting practices
~ Operational practices
~ Communications with customers

The Foundation used two main approaches to influence the travel industry (largely tour operators and other travel

companies) this year.
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SAFER TOURISM FOUNDATION
Trustees Report to Safer Tourism Foundation

The first was the development of the Safer Tourism Pledge, an idea we began to explore in 2017. In 2018/19 we held two

major events with a wide range of travel company representatives to develop tha idea further. In May 2018 we began a
discussion about the benefits of a customer facing mark or badge to give travellers confidence about a company's

approach to customer health, safety and risk management. Following a positive response from the industry we worked

with 5 companies during the autumn to develop the detail of the idea, and we presented a fully coated proposal back to
the rest of the industry at our second main event, in November 2018.
The proposal was received extremely positively and by 31"March 21 brands had confirmed that they would like to

participate in the programme, which includes a validation process and sharing and learning events, with a contribution

due to the Foundation towards the costs of this work. This means that in 2019/20 we will see a much broader financial

support for the charity from the travel industry, with the first validations due in early summer 2019.

The second approach to influencing the services provided to people going on holiday is through our campaigns work (see
more below). Each of our campaigns has two main "asks": one to customers; and one to travel companies. For example,

as part of our swimming pools campaign in summer 2018 we made two clear requests of travel companies sending their

customers to accommodation with swimming pools -to ensure any lifeguards were well trained, and to ensure emergency
contact numbers were unmissable to guests staying there, preferably at the poolside. We also asked travel companies to

use our campaign content with their customers (using the mnemonic RELAX). We asked all pledge companies at the end
of the campaign whether they had responded to the campaign asks and at least two of them told us they had done (by
changing their accommodation audit and by briefing tour group leaders on our campaign content).

As well as planned campaigns the Safer Tourism Foundation also responds to specific incidents affecting customer health

and safety on holiday and identifies areas where change should be made within the supply of travel related services to

keep people safe. When a number of young adults died at the Eden Roc apartment complex in Magaluf over the summer

we acted quickly to ask AirBnB and Homeaway (via Expedia) to remove the listing from their websites until the block was
made safe, and Homeaway responded positively within 24 hours. This was reported in a feature in the Independent

newspaper.

We will continue to evaluate our success in influencing the travel industry in all of our planned and responsive campaigns.

3. Influencing travellers' perception of risk and enhancing their ability to make decisions that will help keep them safe
and healthy

2018/19 was our first full year of campaigning with a number of planned and reactive campaigns and some notable

successes. Our first major campaign was around swimming pool safety and in particular the risks affecting parents going

on holiday with their children. The campaign drew on our incident data to identify some less obvious / less talked about

risks of the swimming pool, including filtration systems, lifeguard capability and, critically, parental supervision (which is

all too often a factor in childhood drownings or near drownings).

Our partnership with the Daily Telegraph which began in January continued to mature and we worked together to develop

animated content for our swimming pool safety campaign which was launched in the newspaper in early July. The

Telegraph part funded the animator costs and produced the video for us, thereby minimising the cash costs of the

campaign. The Royal Life Saving Society also lent its support to our campaign, promoting our content through its own

channels, for which we were grateful.

We saw huge interest in the video on social media and in October we launched the second phase, aimed at families with

pre school children and using Mumsnet as our key communications partner,

Towards the end of the year the Telegraph ran an update feature on the data gathering campaign launched in January,

and as we head into 2019/20 this positive partnership goes from strength to strength.

We want to evaluate our activity to ensure we are doing the right things and doing them as well as we can with the

resources available to us. We shared with the Telegraph editorial team our evaluation of social media impact of the

swimming pools campaign, conducted by an external evaluator pro bono. The evaluation showed a reach of over 3 million

but perhaps more interestingly, a sense of the nature of the response to the content. It demonstrated that we could put

out relatively sensitive and/or unpalatable messages (e.g. about parental supervision) in a light hearted way so that the

response was much more positive than is usually the case with public facing campaigns such as these.

We will continue to evaluate our campaigns in a variety of ways, but from this early experience we know that we must

continue collaborating with partner organisations to disseminate the campaign messages, and we must ensure our

content is engaging and stimulating.

In February 2019 we returned to the issue of carbon monoxide in relation to ski holidays, and once again we were able

to secure the support of Mumsnet which featured our mini campaign during the peak February half term period. To support

this we partnered up with Safelincs to promote travel-friendly carbon monoxide alarms (with a small donation to the

Foundation on each sale) for people to take to ski apartments or chalets if in doubt.
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4. Acting as an information gateway for organisations and individuals with an interest in tourism safety, and giving

practical advice to the travelling public

We worked with our website developer and a freelance editor to continue to produce a wide range of practical content for

our website and during 2018 we undertook a mini revamp of the site to improve the search function and other features.
We began to use the site much more as a campaign tool and added news features to keep it fresh and relevant. As

particular incidents occurred during the year (e.g. the deaths in Magaluf and in Hurghada) we updated our content to
reflect those situations.

5. Developing an effective charity —building collaborations, focusing on practical solutions, becoming financially

sustainable in the long term, well governed and constructively self-critical

The Foundation continues to build constructive working relationships with a wide range of organisations including the
travel industry and its representative bodies, the Foreign and Commonwealth Office, the All Party Parliamentary Carbon

Monoxide Group and its subgroups, the energy safety sector and other voluntary bodies.

During 2018/1 9 this was extended to the insurance sector and we were invited to speak at the ABI'6 first Travel Insurance

conference and to present to the Travel Insurance Claims Committee. We will continue to develop these links in 2019/20,
with the aim of working in addition directly with a number of insurance providers.

During the first part of the year, like many other small charities, we worried about the implications of General Data
Protection Regulation and sought legal advice to ensure our Privacy Policy was updated and that we had in place a draft

data sharing agreement available to the travel industry (and others willing to share anonymised data with us). As we
collect the newest data going into 2019/20 we need to ensure we comply with GDPR processes at all times.

During the year Thomas Cook transferred the remainder of its endowment to the Foundation and we opened a number

of fixed term deposit accounts, in hne with our Reserves and Investments policies, to make good use of that funding over

time. The Pledge programme will signal our first significant additional income during 2019/20 with the first tranche of
validations.

We held a mini away day for Trustees and staff in October, at which we discussed the future direction of the charity and

in particular the role of the Pledge, our evidence base and how to use it to shape our campaigns.

Financial Review

The charity was established in 2018 with a reporting year of October to September but this was changed to a reporting

period of April to March in 2017. This report covers the period 1 April 2018 to 31 March 2019.

The charity began the year with reserves of 827,163 and ended it with 6772,006. This significant increase in reserves
was due to Thomas Cook divesting itself of the remainder of the endowment set aside for the charity During the second
half of the year a number of fixed rate deposit accounts were opened to manage these reserves, in line with the charity's

Investment and Reserves policies.

Total expenditure for 2018/19 was 6106,224 which was lower than anticipated. We were able to produce campaign
content at lower costs by working with contributing partners (most notably the Daily Telegraph, which part financed the
swimming pools campaign video). Campaigns communications were also achieved at low cost as we were able to secure
the support of Mumsnet twice during the year (for the swimming pools and carbon monoxide campaigns) at no cash costs
to the charity. We were grateful to the Reputation Consultancy for providing pro bono support in evaluating the swimming

pools campaign.

Almost half of the expenditure for the year was attributable to raising awareness with the public about managing risk on

holiday. This is a shiff from 2017/18 when the emphasis was on building relationships with travel companies and reflects
the planned shiff towards a greater focus on consumer campaigns. We will continue to develop our campaigns during

2019/20 but will need to invest again in relationships with the travel industry as we implement the Safer Tourism Pledge.
The Pledge will support our campaigning work as it formalises those relationships and the use of those companies'

communication channels to the travelling public.

Support costs (largely staff costs) increased this year as our second staff post was filled for most of the year (Alan Oliver

undertook the role from January until July 2018 and Jane Hewin took up the role at the end of August). Our governance
costs were just over 5% of total expenditure this year, and a large proportion of this was due to the legal support needed
to help us prepare for GDPR. We have continued to appreciate the use of Thomas Cook's offices for our Board meetings

as this has kept Board meeting costs low. We were also grateful to British Airways Holidays, TIJI and Thomas Cook for

hosting the pledge development meetings during September 2018.

We continue to incur minimal back office costs (office space, IT and HR support); we have no plans to rent a larger office
and will continue to be as frugal as possible in incurring this sort of expenditure.
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The charity received one donation of 2100 from the public in 2016/1 9. Our fundraising costs —comprising the Just Giving

subscription - totalled 6216 although following the recent move by Just Giving to offer a free monthly plan to charities we

will ese these costs disappear in 2019/20. Regardless of the cessation of monthly charges, Just Giving is a facility we

need to promote more in order for it to be of real benefit.

Safer Tourism Trading Limited remained dormant during this period.

Structure, Governance and Management

The charity is a company limited by guarantee with the members of the company during this period being liable to a
maximum sum of f1 in the event that the charity winds up. It is governed by its Memorandum and Articles of Association

and was registered as a charity by the Charity Commission in August 2016.

The Board of Trustees met four times during the year, in May, July, November and February (with an additional operational

away day in October). Trustees took an active role in supporting the charity during the year, particularly in helping to

facilitate the development of the Safer Tourism Pledge at our main events and during the working group activity to develop

the proposal in September.

One of the charity's founding Trustees stood down during the yean Linda McAvan resigned as a Trustee with effect from

1 te January and at its February meeting the Board thanked Linda for the very signilicant contribution she had made in

the setting up of the Foundation.

The Foundation employs two members of staff, both part time at 0.6 Full Time Equivalent: Chief Executive, Katherine

Atkinson, and Head of Communications and Campaigns which this year was a role held until July by Alan Oliver and from

August by Jane Hewin. Both Alan and Jane contributed enormously during the year to the development and the delivery

of powerful and effective campaign activity and helped shape and refine our communications tools. Raising the public

profile of the charity and its aims will continue to be focus for the next year, building on a really successful start to our

campaign activity during 2016/1 9.

Our Advisers

HR Service Providers:

Legal Advisers;

HR Services Partnership, Quadrant House, Horsham RH12 5QE

Bates Wells Braithwaite, 10 Queen St Place, London EC4R 1BE

Prepared by ExcluServ Ltd
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Trustees' responsibilities in relation to the financial statements

The charity trustees (who are also the directors of the Safer Tourism Foundation for the purposes of company Iaw) are

responsible for preparing a trustees' annual report and financial statements in accordance with applicable law and United

Kingdom Accounting Standards (United Kingdom Generally Accepted Accounting Pracfice). Company law requires the

charity trustees to pre pam financial statements for each year which give a true and fair view of the state of affairs of the

charitable company and of the incoming resources and application of resources. In preparing the financial statements,

the trustees are required to:
~ select suitable accounting policies and then apply them consistently;
~ observe the methods and principles in the Charities SORP;
~ make judgements and estimates that are reasonable and prudent;
~ state whether applicable UK accounting standards have been followed, subject to any material departures

disclosed and explained in the financial statements;
~ prepare the financial statements on the going concern basis unless it is inappropriate to presume that the

chadity will continue in business.

The trustees are responsible for keeping proper accounting records that disclose with reasonable accuracy at any time

the financial position of the charity and to enable them to ensure that the financial statements comply with the Companies

Act 2006. They are also responsible for safeguarding the assets of the charity and the group and hence taking reasonable

steps for the prevention and detection of fraud and other irregularities.

The trustees are responsible for the maintenance and integrity of the corporate and financial information included on the

charitable company's website. Legislation in the United Kingdom governing the preparation and dissemination of financial

statements may differ from legislation in other jurisdictions.

Small Company Provisions

This report has been prepared in accordance with the special provisions for small companies under Part 15 of the

Companies Act 2006.

The report was approved on Chl (8l.A. . . by the board, and signed on its behalf:-

a Ailles
Chairman
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SAFER TOURISNI FOUNDATION
independent Examiners Report to the Trustees of Safer Tourism

Foundation

I report to the charity Trustees on my examination of the accounts of the company for the year ended 31 March 2019.

This report is made solely to the company's Trustees, as a body, in accordance with Part 4 of the Charities (Accounts and
Reports) Regulations 2008. My work has been undertaken so that I might state to the company's Trustees those matters
I am required to state to them in an Independent examiner's report and for no other purpose. To the fullest extent permitted

by law, I do not accept or assume responsibility to anyone other than the company and the company's Trustees as a
body, for my work or for this report.

Responsibilities and basis of report

As the Trustees of the company (and its directors for the purposes of company law) you are responsible for the preparation
of the accounts in accordance with the requirements of the Companies Act 2006 ('the 2006 Act').

Having satisfied myself that the accounts of the company are not required to be audited under Part 16 of the 2006 Act
and are eligible for independent examination, I report in respect of my examination of the company's accounts carried out
under section 145 of the Charities Act 2011 ('the 2011 Act'). In carrying out my examination I have followed the Directions
given by the Charity Commission under section 145(5)(b) of the 2011 Act.

Inde pendent examiner's statement

Since the company's gross income exceeded 6250,000 your examiner must be a member of a body listed in section 145
of the 2011 Act. I confirm that I am qualified to undertake the examination because I am a member of the ICAEW, which

is one of the listed bodies.

I have completed my examination. I can confirm that no matters have come to my attention in connection with the
examination giving me cause to believe:

1. accounting records were not kept in respect of the company as required by section 386 of the 2006 Act; or
2. the accounts do not accord with those records; or
3. the accounts do not comply with the accounting requirements of section 396 of the 2006 Act other than any

requirement that the accounts give a 'true and faIV view which is not a matter considered as part of an
independent examination; or

4. the accounts have not been prepared in accordance with the methods and principles of the Statement of
Recommended Practice for accounting and reporting by charities [applicable to charities preparing their accounts
in accordance with the Financial Reporting Standard applicable in the UK and Republic of Ireland (FRS 102)].

I have no concerns and have come across no other matters in connection with the examination to which attention should

be drawn in this report in order to enable a proper understanding of the accounts to be reached.

Signed:

Malcolm Lucas FCA

Menzies LLP

Chartered Accountants

0 r d: f rtfiry, 2&i).

Lynton House
7-12 Tavistock Square
London
WC1H 9LT
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SAFER TOURISM FOUNDATION
Statement of Financial Activities (incorporating income and

expenditure) for the year ended 31 March 2019

Income and endowments from:

Donations and legacies

Income from investments

Total income and endowments

Notes

Total
Unrestricted

Funds for the
year ended 31

March 2019

850,086

1,197

851,283

Total
Unrestricted

Funds for the
year ended 31

March 2018

30

30

Expenditure on:

Raising funds

Charitable activities

Total Expenditure

216
106 224

106,440

72

98 616

98,688

Net Income/(expenditure) for the year 744,843 (98,658)

Transfer between funds

Net movement of funds 744 843 98 658

Reconciliation of funds

Total funds brought forward 14 27,163 125,821

Total funds carried forward 772,006 27 163
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SAFER TOURISM FOUNDATION
Balance Sheet as at 31 March 2019

Fixed Assets

Tangible assets

Notes

10

Total Funds as at 31
March 2019

f f

939

Total Funds
as at 31

March 2018

f

1,669

Current Assets

Debtors and prepayments

Cash at bank and in hand

Creditors: Amounts falling
due within one year

11

12 770 027

776,927

12 ~5,0

2,922

27,766

30,688

(5, 194)

Net Current Assets l(liabilities) 771,067 25,494

Net Assets l(liabilities) '772,006 27, 163

The funds of the charity:

Unrestricted Funds 14 772,006 27, 163

Total charity funds 772000 27, 163

For the year ended 31 March 2019 the Charity was entitled to exemption under sections 477 of the Companies Act 2006

relating to small companies. Trustees' responsibilities:

(i) The trustees have not required the Charity to obtain an audit of its accounts for the year in question in accordance

with section 476;
(ii) The trustees acknowledge their responsibilities for complying with the requirements of the Act with respect to

accounting records and the preparation of accounts.

These financial statements have been prepared in accordance with the provisions of the Companies Act 2006 applicable to

companies' subject to the small companies' regime. They were approved, and authorised for issue, by the trustees

on t. I r, t 7Di and signed on their behalf by:

Ai es
i an

The notes on pages 12 to 18 form part of these financial statement
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SAFER TOURISM FOUNDATION
Statement of Cash Flow as at 31 March 2019

Net cash flow from operating activities

2019
6

749,161

2018

(99,559)

Cash flow from Investing activities

Payments to acquire tangible fixed assets

Net cash flow from investing activities

(1,125)

(1,125)

Net increase / (decrease) in cash and cash equivalents 749,161 (100,814)

Cash and cash equivalents at 1 Apr 2018 27,766 128,580

Cash and cash equivalents at 31 Mar 2019 776,927 27,765

Cash and cash equivalents consist of:

Cash at bank and in hand 776,927 27,766

Cash and cash equivalents at 31 Mar 2019 776,927 27,765

Reconciliation of net income/(expenditure) to net cash flow from operating activities

Rsco cill tionof n nco / itum net cash fl m ra n tlvlges

Net income / (expenditure) for the year / period

2019

6
744,843

2018

(98,558)

(Increase) / decrease in debtors

Increase / (decrease) in creditors

Depreciation

Net cash flow from operating activities

2,922

666

730

740 161

(2,922)

1,440

451

99889
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SAFER TOURISM FOUNDATION
Notes to the Financial Statements as at 31 March 2019

1) Accounting Policies

(a) Basis of preparation of financial statements
Safer Tourism Foundation is a company registered in England and Wales. The address of the registered office is given in

the charity information on page 3 of these financial statements. The nature of the charity's operations and principal

activities are set out in the Trustees Report.

The charity constitutes a public benefit entity as defined by FRS 102. The financial statements have been prepared in

accordance with Accounting and Reporting by Charities: Statement of Recommended Practice applicable to charities

preparing their accounts in accordance with the Financial Reporting Standard applicable in the UK snd Republic of Ireland

(FRS 102), the Financial Reporting Standard applicable in the United Kingdom and Republic of Ireland (FRS 102), the

Charities Act 2011, the Companies Act 2006 and UK Generally Accepted Account Practice.

The financial statements are prepared on a going concern basis under the historical cost convention. The financial

statements are presented in sterling which is the functional currency of the charity and rounded to the nearest E

(b) Company status
Safer Tourism Foundation is a pdvate company limited by guarantee. In the event of the Charity being wound up, the

liability in respect of guarantee is limited to 61 per member of the Chadity.

(c) Fund accounting
Unrestricted funds are available for use at the discretion of the trustees in furtherance of the general objectives of the

chanty and which have not been designated for other purposes.

(d) Income
Afi income is included in the Statement of Financial Activities when the Charity is legally entitled to the income and the

amount can be quantified with reasonable accuracy. Income from the sale of goods and services is recognised on delivery.

income tax recoverable on Gift Aid donations is recognised at the time of receipt of the donations.

(e) Expenditure
Aff expenditure is accounted for on an accruals basis and has been classified under headings that aggregate afi costs

related to the category. Expenditure is recognised when there is a legal or constructive obligation to make payments to

third parties, it is probable that the settlement will be required, and the amount of the obligation can be measured reliably.

Support costs, which cannot be directly attributed to particular activities, have been apportioned proportionately on a basis

consistent with the use of the resources. Governance costs include the costs of servicing the Board of Trustees' meetings,

independent examination and strategic planning.

(f) Tangible fixed assets and depreciation
Afi assets costing more than 6150 are capitalised.

Tangible fixed assets are stated at cost less depreciation. Cost indudes costs directly attributable to making the asset

capable of operating as intended.

Depreciation is provided on all tangible fixed assets to the nearest month starting in the month of acquisition, at rates

calculated to wffite off the cost of fixed assets, less their estimated residual value, over their expected useful lives on the

following bases:

Computer equipment 3 years

(g) Debtors and prepayments
Trade and other debtors are recognised at the settlement amount due after any trade discounts. Prepayments are valued

at the amount prepaid net of any discounts.
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SAFER TOURISM FOUNDATION
Notes to the Financial Statements as at 31 March 2019

(h) Creditors and provisions
Creditors and provisions are recognised where the charity has a present obligation resultmg from a past event that will

probably result in the transfer of funds to a third party and the amount to settle the obligation can be measured or estimated

reliably.

(i) Financial instruments
The charity only has financial assets and financial liabilities of a kind that qualify as basic financial instruments. Basic

financial instruments are initially recognised at transaction value and subsequently measured at their settlement value.

(j) Pension contributions
Safer Tourism Foundation does not maintain a staff pension scheme but, instead, contributes to individual staff personal

pension plans. The charge to the Statement of Financial Activities represents the amounts payable to the funds duiing the

year.

(k) Tax
The charity is an exempt charity within the meaning of schedule 3 of the Charities Act 2011 and is considered to pass the

tests set out in Paragraph 1 Schedule 6 Finance Act 2010 and therefore it meets the definition of a charitable company for

UK corporation tax purposes.

The charity is not registered for VAT purposes. Irrecoverable VAT is charged as an expense against the activity for which

expenditure arose.

(I) Going Concern
The financial statements have been prepared on a going concern basis as the trustees believe that no material

uncertainties exist. The trustees have considered the level of funds held and the expected level of income and expenditure

for 12 months from authorising these financial statements. The budgeted income and expenditure is sufficient with the

level of reserves for the charity to be able to continue as a going concern.

2) Donations and legacies

Grants and Donations

Total
Unrestricted

Funds 31
March 2019

6
060 086

Total
Unrestricted

Funds 31
March 2018

6
30

860,080 30

3) Income from investments

Interest - deposits

Total
Unrestricted

Funds 31
March 2019

f
1 197

1 197

Total
Unrestricted

Funds 31
March 2018

6
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SAFER TOURISII FOUNDATION
Notes to the Financial Statements as at 31 March 2019

4) Analysis of expenditure on charitable activities

Building the evidence

Influence travel industry

Public awareness

information gateway

Activities
undertaken

directly

2,851

5,600
6,460

Raising
Funds

f
54

54
54
54

Support
costs

f
8,886

35,143
44,720

4 563

Total
Unrestricted

Funds 31
March 2019

f
a,a40

38,048

50,374
11 077

Total
Unrestricted

Funds 31
March 2018

f
11,361

42,821

8,580
35 926

14 911 216 91 313 106 440 98,688

5) Allocation of support costs

Building
the

evidence
f

Influence
travel

industry
f

Public
Awareness

f
Information

Gateway
f

Total Total
Unrestricted Unrestricted

Funds 31 Funds 31
March 2019 INarch 2018

f f
Governance

Staff costs

Finance

Information technology

Human Resources

Office costs

Depreciation

Other

291

6, 145

293

26

40

37

54

2,326

29,221

2,348

208

319

292

429

2,908

37,317

2,935

260

399

365

536

291

3,825

293

26

39

36

53

5,816

76,509

5,869

520

7a7

730

1 072

16,130

46,286

8, 118

397

413

926

451

488

6 886 35 143 44,720 4,563 91 313 75 209

"Basis of support costs allocation is on staff time.

6) Governance costs

Independent examination

Trustee expenses

Bank charges

AGM and board meeting costs

Company secretarial and legal fees

Other

Total
Unrestdicted

Funds 31
INarch 2019

f
900

1,057

53
146

3,205

456

5 816

Total
Unrestricted

Funds 31
March 2018

f
810

1,066

24

140

13,226

864

16,130
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7) Employee remuneration

Payroll Details:

Wages and Salaries

Soaal Security Costs

Pension contributions

Total
Unrestricted

Funds 31
March 2019

f
71,214

4,007

1 288

76 509

Total
Unrestricted

Funds 31
March 2018

6
47, 192

254

840

46 286

Chief Executive Officer

Head of Communications and Campaigns (A Oliver to July; J Hewin from August)

Total

2019

Number

2018

Number

No employee received remuneration of more than 660,000.

8) Trustees' and key management personnel remuneration and expenses

No members of the Board of Trustees recewed or waived any remuneration (2018: Enil). Four members of the Board of

Trustees received reimbursement of expenses totalling Ef,057 for travel expenses (2018: 6717)

The total amount of employee benefits received by key management personnel is 648,406 (2018 - 647, 124). The charity

considers its key management personnel to comprise of the Chief Executive Officer.

9) Related Party Transactions

Thomas Cook Pic donated f829,993 unrestricted funds in the current year. Peter Fankhauser, CEO of Thomas Cook Pic

is also a Director/Trustee of Safer Tourism Foundation and therefore this is deemed a Related Party Transaction. There

were no related party transactions in the prior year.
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10)Tangible Fixed Assets

Cost:

At 1 April 2018

Additions

At 31 March 2019

Computer
equipment

E

2,211

2 211

Total Funds
as at 31

March 2019

6

2,211

211

Accumulated Depreciation:

At 1 April 2018

Charge for the year

At 31 March 2019

542

730

542

730

1 272 1 272

Net book value:

At 31 March 2018 1 669 1 669

At 31 March 2019 939 939

11)Debtors and prepayments

Prepsyments and accrued income

Total Funds
as at 31

March 2019

E

Total Funds
as at 31

March 2018

2 922

2,922

12) Cash at bank and in hand

TotalFunds
as at 31

Nlarch 2019

Total Funds
as at 31

March 2018

Current Account

Long term deposits of between 1 and 4 years

296,927

480 000

27,788

776 927 27,768
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13)Creditors: Fal8ng due within one year

Trade Creditors

Other Creditors

Accruals

PAYEI Nl Payable

TotalFunds
as at 31

Nlarch 2019

8

2,487

123

3,250

TotalFunds
as at 31

March 2018
8

5,608

2,100

2 514

8 880 5,104

14) Nlovement in Funds

General fund

At 1 April
2018

8
27 163

Income

8
851,283

Expenditure

8
106440

At 31 March
2019

772 008

Total Unrestricted Funds 27 163 851 263 106 440 772 008
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